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1. Answer the following questions :        (5 × 2 = 10) 
 1. What is Internet? 

Ans. The internet is a globally connected network system that uses TCP/IP to transmit data via various 
types of media.  

2. What is E-Commerce? 
Ans. E-Commerce or Electronic Commerce means buying and selling of goods, products, or services 

over the internet. E-commerce is also known as electronic commerce or internet commerce. 
 3. What is EDI? 

Ans. Electronic Data Interchange (EDI) is the electronic interchange of business information using a 
standardized format; a process which allows one company to send information to another company 
electronically rather than with paper. Business entities conducting business electronically are called 
trading partners. 

4. Explain the Content Design and Production? 
Ans. Content design typically refers to the practice of developing front-end website 

elements. Content designers select the right elements and organize them in an attractive and 
cohesive way in order to attract visitors. 

 Product design definition Designing a new product goes through an analytical process and relies on 
a problem-solving approach to improve the quality of life of the end user and his or her interaction 
with the environment. It is about problem-solving, about visualizing the needs of the user and 
bringing a solution. 

5. What is Payment Gateway? 
Ans. A payment gateway is a merchant service provided by an e-commerce application service provider 

that authorizes credit card or direct payments processing for e-businesses, online retailers, bricks 
and clicks, or traditional brick and mortar. 

2. Answer the following questions in 50 words:      (2 × 5 = 10) 
 1. Explain the steps of Payment Gateway? 

Ans. Step 1: The buyer submits a payment request through his/her cell phone, computer or mobile 
payment processor (i.e. SWIPE). 
Step 2: The service provider routes the data via a secure connection to the buyer’s bank or credit 
card company. 
Step 3: The buyer’s bank either approves or declines the transaction based on the buyer’s available 
funds or credit. If approved, the transaction is routed back to the payment provider to be processed. 
Step 4: The payment provider stores the transaction and send a record to both the seller and buyer. 
Step 5: The goods or services are sent to the buyer and the buyer’s bank sends the funds to the 
seller. 

 2. Explain the scope of E-Commerce? 
 

Ans. (i) Marketing, sales and sales promotion. 
(ii) Pre-sales, subcontracts, supply. 
(iii) Financing and insurance. 
(iv) Commercial transactions – ordering, delivery, payment. 
(v) Product service and maintenance. 
(vi) Co-operative product development. 
(vii) Distributed co-operative working. 

https://www.toppr.com/guides/business-studies/marketing/product/
http://www.alliedwallet.com/merchant-services/allied-wallet-swipe-mpos/


(viii) Use of public and private services. 
(ix) Business-to-administrations 
(x) Transport and logistics. 
(xi) Public procurement. 
(xii) Automatic trading of digital goods like games, learning material, songs and music etc. 
(xiii) Accounting and financial management. 
(xiv) Legal advice 

3. Answer the following questions in 150 words.      (2 × 10 = 20) 
 1. Explain the types of E-Commerce? 
 Ans. 1. Business to Business 

This is Business to Business transactions. Here the companies are doing business with each other. 
The final consumer is not involved. So the online transactions only involve the manufacturers, 
wholesalers, retailers etc. 
2. Business to Consumer 
Business to Consumer. Here the company will sell their goods and/or services directly to the 
consumer. The consumer can browse their websites and look at products, pictures, read reviews. 
Then they place their order and the company ships the goods directly to them. Popular examples are 
Amazon, Flipkart, Jabong etc. 
3. Consumer to Consumer 
Consumer to consumer, where the consumers are in direct contact with each other. No company is 
involved. It helps people sell their personal goods and assets directly to an interested party. Usually, 
goods traded are cars, bikes, electronics etc. OLX, Quikr etc follow this model. 
4. Consumer to Business 
This is the reverse of B2C, it is a consumer to business. So the consumer provides a good or some 
service to the company. Say for example an IT freelancer who demos and sells his software to a 
company. This would be a C2B transaction. 

 2. Explain the types of Architectural Design? 
Ans. Collaboration Types in the E-Business Architectural Model  :  In the e-business architectural 

model there are supply and customer collaborations or interfaces. Supply collaborations are those 
that relate to business processes, information technology and data required to operate. Customer 
collaborations refer to the business processes, rules, data and information technology needed for 
sales, marketing, customer service, customer support and business partners. Interactions in both 
types of collaboration may occur over the telephone, internet or face-to-face. The interfaces used 
within the e-business architectural model direct and guide applications a company uses to help 
ensure cost-effective business solutions. Such solutions will help meet the enterprise’s reliability, 
performance and scalability requirements by having the ability to change in response to changes in 
the market. 
Enterprise Level : The enterprise level of the e-business architectural model relates to the strategic 
direction of a company. This level helps influence business behaviors as well as supply and 
customer collaborations. In the enterprise level, supplier-facing processes help make supply chains, 
integrated product development and procurement functional. It also assists customer collaborations 
in the areas of sales, customer relations, customer contracts and marketing. 
Functional Level : The functional level of the e-business architectural model relates to the 
components of a value chain and discovers the main process-to-process relationships, including 
those that relate to customer collaborations, corporate functions, supply collaboration and value 
chains. This level relies on focusing on the customer to find solutions, real-time reporting of a 
competitive analysis, the ability to incorporate new technologies and integrated data storage. E-
business should use the same business processes throughout the functional level. 
Operational Level : The operational level of the e-business architectural model refers to the 
detailing and documentation of integrations and process definitions within the different value chains 
and process areas. The operational level helps define execution activities, process roles, control 
points, supporting applications and process roles in order to promote consistency and integration by 
using the same web services, operating systems and using a conceptual view of communication 
within the architectural model instead of a physical view. 

https://www.toppr.com/guides/economics/consumer-rights/
https://www.toppr.com/guides/business-studies/internal-trade/internal-trade-and-wholesale-trade/
https://www.toppr.com/guides/business-studies/internal-trade/internal-trade-and-wholesale-trade/
https://www.toppr.com/guides/business-studies/nature-and-purpose-of-business/concept-and-characteristics-of-business/
https://www.toppr.com/guides/business-laws/companies-act-2013/meaning-and-features-of-a-company/


 


	Ans. Collaboration Types in the E-Business Architectural Model  :  In the e-business architectural model there are supply and customer collaborations or interfaces. Supply collaborations are those that relate to business processes, information technol...

